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Usability



useit.com: usable information technology

( Search

LS

useit.com: Jakob Nielsen's Website

Permanent Content

Alertbox
Jakob's column on Web usability

10 Best Intranets of 2010 (January 4)

Intranet design is maturing and reaping the rewards
of continuous quality improvement for traditional
features, while embracing new trends like mobile
access, emergency preparedness, and
user/employee-contributed content.

Anybody Can Do Usability (December 21)
Short-Term Memory (December 7)
TV vs. the Web (November 24)

All Alertbox columns from 1995 to 2010

Sign up for newsletter by email when a new
Alertbox is published

Reports

Agile usability [NEw]
Application design showcase: 10 best App Uls
Intranet usability

Intranet design annual [NEw]

Enterprise 2.0

News

Usability Week 2010 Conference

Miami, FL: January 25-29
Atlanta, GA: February 22-26
New York, NY: March 22-26
London, UK: May 16-21

Full-day seminars, including

IA1 (structure) & IA2 (navigation)

Fundamental Guidelines for Web Usability

Apps design 1 (GUI) and Apps design 2 (workflow)

Integrating Social Features on Mainstream
Websites

Writing for the Web

The Human Mind: How Your Users Think

New York Times M.T.A. to Unveil a Makeover of Its
Web Home

TIME Magazine The Paperless Chase (about online
financial statements)

TIME Magazine Why We Look at Some Web Ads and
Not Others




Usability Components

* L earnability
* Efficiency

* Memorability
* Errors

e Satisfaction

o Utility

Source: Usability 101 by Jakob Nielson
http://www.useit.com/alertbox/20030825.html



Top Web Design Mistakes

* Legibility

* Non-standard links

e Flash

* Content not written for the VWeb
e Bad Search

Source: Top Ten Web Design Mistakes of 2005 by Jakob Nielson
http://www.useit.com/alertbox/designmistakes.html



Who
VWhat
When
Where
VWhy
How



WEB ANALYTICS

Collection
Measurement
Reporting
Analysis



Google Analytics



GOC}SIE Analytlcs Pr@gmail.com | Settings | My Account | Help | Sign Out
Analytics Settings | View Reports: (I T EEEEET My Analytics Accounts: ([T R

=* Dashboard |

Beta

| Export - H =5 Email | Advanced Segments: | All Visits -
_uIntelligence

A Visitors Dashboard Oct 1, 2009 - Dec 31, 2009

=2, Traffic Sources

[ | Content
~ Visits Graph by nfl =

|- Goals

BO BO

| Custom Reporting
40

=

My Customizations

[5] Custom Reports [oct 5 [Oct 13 [oct 21 [ Oct 29 [Nov 8 [Nov 14 [Nov 22 [Mow 30 [Dece [ Dec 18 | Dec 24
Advanced Segments
i Intelligence Seta Site Usage
=4 Email
s, 3,137 Visits wenewamd 66.66% Bounce Rate
e dwrrans, 6,411 Pageviews Wl el 00:01:16 Avg. Time on Site
(7) About this Report
(7) Conversion University Al 2 04 Pages/Visit e 78.58% % New Visits

(7) Common Questions

i Visitors Overview & Map Overlay

Bl BO _’\
% W

2,541 visitors

view report view report



| Export - || =3 Email | Advanced Segments:

Dashboard Dec 12, 2009 - Jan 11, 2010

et LU GET SN - Timeline

> Date Range

I'1II]M1I2|I]EIQ I— 12/31/2009

Compare to Past ||

cance|

| Graph hynalgj

--'/.\ -_/-\/'_""'u /:'”

'ﬂ/ \.\/-\.\,a-./ M\\-—*'/- a

| a visits

50

Dec 14 Deczi Dec 28 TGan 4 |
AV T43 Visits s 6§7.83% Bounce Rate
AN~ 1,486 Pageviews Wi Ay 00:01:20 Avg. Time on Site

wWiAAA 2 00 Pages/Visit WY 80.48% % New Visits



Export = || =7 Email || Bf Add to Dashboard Advanced Segments: | All Visits -

Visitors Overview Oct 1, 2009 - Dec 31, 2009
~/ Visitors Ela =
[octs | oct 13 | oct 21 | oct 29 |Mov B [ Mov 14 [ Nov 22 [ Mov 30 |Dec | Dec 18 | Dec 24

2,541 people visited this site

swiiav,, 3,137 Visits Visitor Segmentation
- Visitors Profile: | , network locations,
awaw, 2,541 Absolute Unique Visitors - d:ﬂnc:: rofiie: fanguages, metwork focations, tser
adolonan, 6,411 Pageviews | Browser Profile: browsers, operating systems,
browser and operating systems, screen colors, screen
Al 2 04 Average Pageviews resolutions, java support, Flash
bl bdednl 00:01:16 Time on Site & Map Overlay

=eolocation visualization

wreered 66.66% Bounce Rate

Try Google Ad Planner.

| T I I I | I [ T P R N e I . R

e W 78.58% New Visits



| Export - || =7 Email || B8 Add to Dashboard | Advanced Segments:

Ohvierview »

Pageviews for all visitors Oct 1, 2009 - Dec 31, 2009

J ~/ Pageviews Graph by: | (v) n ==

300 300

150 150
|oct s loct 13 | oct 21 | Oct 29 | Nov & | Now 14 | Now 22 | Nowv 30 |Dec® | Dec 18 | Dec 24

6,411 Pageviews

Thursday, October 1, 2009 — 0.61% (39)

Friday, October 2, 2005 [N 0.76% (49)

Saturday, October 3, 2009 N 0.34% (22)

Sunday, October 4, 2002 [N 0.70% (45)
Monday, October 5, 2009 NG 1.14% (73)
Tuesday, October 6, 2000 NI 1.25% (80)
Wednesday, October 7, 2009 [N 1.45% (93)
Thursday, October 8, 2009 NG 0.84%: (54)




| Export + | =2 Email | B9 Add to Dashboard

Owverview »

Visits for all visitors

|~ visits

Oct 1, 2009 - Dec 31, 2009

Graph by: | (¥ n =] .

Advanced Segments: | All Visils -

B0

40

B0

40

| Oct 5 [oct 13 | oct 21

| Oct 28 [ Nov 8 [ Nov 14 [ Nov 22 [ Mov 30 [Dec®

3,137 Visits 34.10 Visits / Day

| Dec 18

| Dec 24

Thursday, October 1, 2009
Friday, October 2, 2009
Saturday, October 3, 2009
Sunday, October 4, 2009
Monday, October 5, 2009
Tuesday, October 6, 2009
Wednesday, October 7, 2008

Thursday, October 8, 2009

I o 6% (27)

A, 1.05% (33)
A 0.54% (17)
A 0.89% (28)
N, 1.43% (45)
I 1.28% (40)
A, 1.15% (36)

— 1.15% (36)




| Export ~ || [ Email || B3 Add to Dashboard Advanced Segments:| Al Visits ~ |

Crhrerviaw »
Visits for all visitors Oct 1, 2009 - Dec 31, 2009
Comparing to: Jul 1, 2008 - Sep 30, 2009
J #4" Visits ~ | =@= October 1, 2009 - December 31, 2009 —e= July 1, 2008 - September 30, 2009 Graph by: EI =l EE’
400
- \ \“-“'—"‘--.
/ ;—-—""'d: h‘-"/ ..""""-4—&--...._' H-""“‘--—-____
i — L
200 \' 200
loct1-0ct 3 | Oct 18 - Oct 24 | Mow 8 - Nov 14 | Mov 28 - Dec 5 | Dec 20 - Dec 26
3,137 Visits 34.10 Visits / Day
Previous: 16,693 (-81.21%) Previous: 36.53 (-6.65%)

Oct 1, 2009 - Oct 3, 2009 —2.45% (77)
Jul 1,2008-Jul5,2008 0 1.04% (173)
Oct 4, 2009 - Oct 10, 2005 [N 7.465% (234)
Jul 6, 2008 - Jul 12, 2008 [ 1.63% (272)
Oct 11, 2009 - Oct 17, 2009 NN 5.10% (254)
Jul 13,2008 - Jul19,2008 [ 1.63% (272)

Oct 18, 2009 - Oct 24, 2009 — 9.75% (306)




| Export - || [~ Email || B8 Add to Dashboard Advanced Segments:

Oveniew »
Visits for all visitors Oct 1, 2009 - Dec 31, 2009
Comparing to: Oct 1, 2008 - Dec 31, 2008
|
i Calendar [EEILEILE
Cclober November Jecembe Date Range
Immwznug I | 12/31/2009
Compare to Past W
10/01/2008 | - | 12/31/2008
Apply | cancel
| ## Visits ~ | =@= October 1, 2009 - December 31, 2009 e~ October 1, 2008 - December 31, 2008 Graph by: | (® | E] E =
400 . 400
M.H,. / \.— .
'r{. " ! -_._._________.-Al g —
--_.___. -‘_________._--"" - - A\!ﬁ‘“.;i

200 %; 200

[Oct 1 -0ct 3 [ Oct 18 - Oct 24 [Mowv 8 - Now 14 [Mov 28 -Dec § | Dec 20 - Dec 28

3,137 Visits 34.10 Visits / Day
Previous: 3,062 (+2.45%) Previous: 33.28 (+2.45%)




| Export - || =7 Email || B8 Add to Dashboard Advanced Segments:

Chierview »
Visits for all visitors Jan 1, 2009 - Dec 31, 2009
Comparing to: Jan 1, 2008 - Dec 31, 2008

| ## Visits ~ | =@= January 1, 2009 - December 31,2009 —e— January 1, 2008 - December 31, 2008 Graph by: | ® | £} E =l

600 500

300 300
[Jan1-Jan 3 [Mar 1 - Mar 7 [May 3 -May 9 [ Jul 5 - Jul 11 | Sep 6 - Sep 12 [ Mov 8 - Nov 14

13,276 Visits 36.37 Visits / Day

Previous: 10,201 (+30.14%) Previous: 27.87 (+30.50%)

Jan 1, 2008 - Jan 3, 2009 _ 0.44% (59)

Jan 1, 2008 - Jan 5, 2008 | 0.00% (0)

Jan 4, 2009 - Jan 10, 2009 | 2.12% (282)

Jan 6, 2008 - Jan 12, 2008 | 0.00% (0)

Jan 11,2009 - Jan 17, 2000 N 1.88% (249)

Jan 13, 2008 - Jan 19, 2008 | 0.00% (0)

Jan 18, 2009 - Jan 24, 2009 — 1.92% (255)




| Export - || [~ Email || BE Add to Dashboard | Advanced Segments:

Ohvenview »

Average Pageviews for all visitors Oct 1, 2009 - Dec 31, 2009

|~ Pagesvisit Graph I:w:| C) n L_:l_la'slluck |

4.00 4.00

2.00 e

loct 5 | Oct 13 | ot 21 | Oct 29 [ Mov 8 [ Nowv 14 | Mov 22 [ Nov 30 |Dec 8 | Dec 18 | Dec 24

2.04 Pages/Visit

Thursday, October 1, 2009 _ 1.44

Friday, October 2, 2009 I 1.48
Saturday, October 3, 2009 [N 1.29
Sunday, October 4, 2009 N 1,61
Monday, October 5, 2009 N 1 62
Tuesday, October 6, 2009 N 2 00
Wednesday, October 7, 2002 [ 2.5

Thursday, October 8, 2009




| Export || Email || B8 Add to Dashboard | Advanced Segmants;| All Visits

- |

Overview »

Time on Site for all visitors Oct 1, 2009 - Dec 31, 2009 -

J ~ Avg. Time on Site Graph by: | '; E El =

00:03:20 0Q:03:20

ogfo1jen f1:40
[octs [oct 13 | oct 21 | oct 28 [ Mov B [ Mov 14 [ Mov 22 [ Mov 30 [Dec s | Dec 18 Dec 24

00:01:16 Avg. Time on Site

Thursday, October 1, 2009 _ 00:00:47

Friday, October 2, 2009 N 00:01:36
Saturday, October 3, 2009 s 00:02:51
Sunday, October 4, 2009 N 00:00:45
Monday, October 5, 2002 N 00:01:22
Tuesday, October 6, 2009 N 00:02:08

A —— 00:02:16

Wednesday, October 7, 2009




Technical Profile

Browser

Firefox

Internet Explorer
Safari

Chrome

Opera

view full report

Visits
1,637
851
386
198
29

% visits
52.18%
27.13%
12.30%

6.31%

0.92%

Connection Speed
Cable

DSL

Unknown

T1

Dialup

view full report

Visits
1,057
883
755
375

52

% visits
33.69%
28.15%
24.07%
11.95%

1.66%



Overview »

Browsers Oct 1, 2009 - Dec 31, 2009 ~

|~ visits ~ Graph by:

BO B0

3,137 visits used 12 browsers

Goal Set 1 views: |FR ] = | & [fiTT

Visits ¢+ PagesiVisit * Avg. Time on Site ¢ B New Visits : Bounce Rate 7
3,137 2.04 00:01:16 78.64% 66.66%
% of Site Total: 100.00% Site Avg: 2.04 (0.00%) Site Avg: 00:01:16 (0.00%) Site Avg: 78.58% (0.08%) Site Avg: 66.66% (0.00%)
Browser Mone 2 -.I,- Visits = Browser contribution to total:

1. M Firefox 1,637 52.18%

2. M Internet Explorer 851 27T.13% 12.30%

3. M Safar 386 12.30%

6.31%

4, Chrome 198 6.31%

5 M Opera 29 0.92%

6. W Mozila 28 0.89%

7. I Mozilla Compatible Agent 2 0.06%

B. COpera Mini 2 0.06%

9. Caming 1 0.03%

10. Metscape 1 0.03%

Filter Browser: [ | Go | Advanced Filter Go to: |1 Show rows: 1-100f12 [« [[ » |



3,137 visits used 75 screen resolutions

CHCRVEET N Goal Set 1

Views: |@[5£ 't E'Iii'.

Visits Pages/Visit
3,137 2.04

% of Site Total: Site Avg: 2.04
100.00% (0.00%)

gce::l':tinn None ¥ | Visits

1. W 1280x800

2. W 1024x768

3. W 1440x900

4. 1280x1024

5. M 1680x1050

B. 1920x1200

7. W 1920x1080

8. 1366x768

9. 1152x864

10. 1600x1200

Filter Screen Resolution: | containing 4 |

Avg. Time on Site % New Visits Bounce Rate
00:01:16 78.64% 66.66%
Site Avg: 00:01:16 Site Avg: 78.58% Site Avg: 66.66%
(0.00%) (0.08%) (0.00%)
b#dd  Visits Screen Resolution contribution to total: | Visits 14
S84 23.53% 10.52% 7.11%
495 15.78%
412 13.13% 12.81%
402 12.81% 10.10%
330 10.52%
223 7.41% 13.13%
72 2.30%
23.53%
63 2.01%
46  1.47%
39 1.24%

'| Go | Advanced Filter

Gutu-: 1 Show rows: | 10 B 1-100f 75 |I||I|



Overview »

Map Overlay Oct 1, 2009 - Dec 31, 2009

Visits

Visits

1 | | | B

3,137 visits came from 97 countries/territories

Detail Level: City | Country/Territory | Sub Continent Region | Continent Dimension:  None 32



3,137 visits used 7 connection speeds

CHCRIEETL N Goal Set 1

Views:|ﬂ[55.}_

Visits
3,137

% of Site Total:
100.00%

Connection
Speed

1. W Cable

2. EDSL

3. W Unknown

4. T1

2. W Dialup
6. OC3
7. I ISDN

Filter Connection Speed: f containing IIOII '

Pages/Visit
2.04

Site Avg: 2.04
(0.00%)

Avg. Time on Site % New Visits Bounce Rate

00:01:16

78.64% 66.66%

Site Avg: 00:01:16 Site Avg: 78.58% Site Avg: 66.66%
(0.00%)

None X [ Visits

¥

1,057
883
755
375

52
11

4

(0.08%) (0.00%)

Visits = Connection Speed contribution to total: | Visits 4

33.69%

28.15%

24.07%

11.95%

1.66%

0.35%

0.13%

24.07%

28.15%




Cwverview »

Country/Territory Detail: Oct 1, 2009 - Dec 31, 2009

United States

Visits

& Zoom Out

Visits

1 | | | RREE

This country/territory sent 2,240 visits via 49 regions

Detail Level: City | Region Dimension: None



Chverview »

State Detail: Oct 1, 2009 - Dec 31, 2009 -

California

& Zoom Out

Visits

1] | | El

This state sent 1,039 visits via 153 cities

Detail Level: City Dimension: | None ¥



This state sent 1,039 visits via 153 cities

Detail Level: City Dimension:  None 3

T Goal Set 1 @ = |[E
Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate
1,039 2.95 00:01:45 65.06% 56.50%

% of Site Total: Site Avg: 2.04 Site Avg: 00:01:16 Site Avg: 78.58% Site Avg: 66.66%
33.12% (24.61%) (39.18%) (-17.20%) (-15.24%)
Detail Level: City Visits /.  Pages/Visit A“%nTg;:: %\Eg E“‘é‘;ﬁ

1. Los Angeles 397 2.88 00:01:57 55.92% 50.63%

2. Whittier 33 1.04 00:00:44 1.89% 98.11%

3. San Francisco 50 2.16 00:00:58 78.00% 56.00%

4. Beverly Hills 46 2.24 00:01:54 95.65% 67.39%

2. Los Alamitos 28 1.14 00:00:36 85.71% 85.71%

6. Culver City 26 2.6D 00:01:07 69.23% 61.54%

7. Sacramento 20 1.45 00:01:22 30.00% 75.00%

8. West Hollywood 16 3.19 00:05:33 96.25% 25.00%

9. San Diego 16 4.50 00:05:30 100.00% 31.25%

10. Villa Park 15 1.47 00:00:07 13.33% 86.67%



Traffic Sources Overview Oct 1. 2009 - Dec 31. 2009

A/ Visits n = | E
ED

40

[octs [oct 13 [ oct 21 [ Oct 28 [Mov e [ Mow 14 [ Now 22 [ Mow 30 [Dec s [Dec 18 [Dec 24

All traffic sources sent a total of 3,137 visits

M Direct Traffic
1,279.00 (40.77%)

M Search Engines
1,178.00 (37.55%)

M Referring Sites
679.00 (21.84%)

iy, 40.77% Direct Traffic
wilrine,, 21.64% Referring Sites
Was,,  37.55% Search Engines

Other
1 (0.03%)
Top Traffic Sources
Sources Visits % visits Keywords Visits % visits
(direct) ((none)) 1,279 40.77% newsweek magazine chris st 46 3.90%
google (organic) 1,069 34.08% urban insight 39 3.31%
images.google.com (referral) 132 4.21% urban insight email 23 1.895%
groups.drupal.org (referral) 107 3.41% drupal training 20 1.70%

vahoo (arganic) 69 2.209% drupal consulting 19 1.61%



Direct Traffic Oct 1, 2009 - Dec 31, 2009

A7 Visits ﬂ = |E
40

40

20 20

|Oct 5 | oct 13 | oct 21 | oct 29 [ Nov & [ Nowv 14 [ Now 22 [ Nowv 30 | Dec 2 | Dec 18 Dec 24

1,279 visits came directly to this site

T 9 Goal Set 1 ge = e
None
s, 1,279 visits Jersnosnthy,. 2.068 Pages/visit

% of Site Total: 40.77% Site Avg: 2.04 (31.15%)

kil 00:01:49 Avg. Time on Site vy 76.78% % New Visits

Site Avg: 00:01:16 (44.87%) Site Avg: 78.58% (-2.29%)

vl 51.06% Bounce Rate

Site Avg: 66.66% (-23.40%)



Referring Sites Oct 1, 2009 - Dec 31, 2009

~7 Visits E = | E
30

30

[Oct s [oct13 [ oct 21 [ Oct 28 [Meov e [ Mo 14 [ New 22 [ Mow 30 [Dec B [ Dec 18 [Dec 24

Referring sites sent 679 visits via 93 sources

Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate
679 1.76 00:00:54 77.47% 66.42%
% of Site Total: Site Avg: 2.04 Site Avg: 00:01:16 Site Avg: 78.58% Site Avg: 66.66%
21.64% (-13.74%) (-27.96%) (-1.41%) (-0.35%)
- - o Avg. Time % New Bounce
Source None Visits L Pages/Visit on Site Visits Rate
1 ? images.google.com 132 1.35 00:00:10 99.24% 67.42%
2. [ groups.drupal.org 107 2.30 00:00:55 35.51% 68.22%
3. [ uipublish.sourceforge.net 53 1.57 00:00:36 96.23% 71.70%
4. 2 mailchimp.com 48 2.60 00:01:39 91.67% 56.25%
5. [ planetizen.com 38 1.55 00:00:14 86.84% 71.05%
6. [ urbaninsight.com 36 1.08 00:01:44 2.78% 91.67%
7. 2 losangeles.craigslist.org 33 2.21 00:02:16 54.55% 45.45%



" Visits

30

[Oct s

[oct13 [ oct 21 [ Oct 28 [Meov e [ Mo 14

[ New 22 [ Mow 30 [Dec B

Referring sites sent 679 visits via 93 sources

CHCREET. N | Goal Set 1

[ Dec 18 [Dec 24

Ele= =l

Visits Pages/Visit Avg. Time on Site
679 1.76 00:00:54
% of Site Total: Site Avg: 2.04 Site Avg: 00:01:16
21.64% (-13.74%) (-27.96%)
Source None Visits L

1 ? images.google.com 132

2. @ groups.drupal.org 107

3. [ uipublish.sourceforge.net 53

4. [ mailchimp.com 48

5. [ planetizen.com 38

6. [ urbaninsight.com 36

7. [ losangeles.craigslist.org 33

8. 3 images.google.de 21

9. 2 images.google.ca 15

% New Visits
77.47%
Site Avg: 78.58%
(-1.41%)
Pages/Visit ‘”‘V%HT;';::
1.35 00:00:10
2.30 00:00:55
1.57 00:00:36
2.60 00:01:39
1.55 00:00:14
1.08 00:01:44
2.21 00:02:16
1.43 00:00:04
1.27 00:00:03

Bounce Rate

66.42%

Site Avg: 66.66%

(-0.35%)

% MNew
Visits

99.24%
35.51%
96.23%
91.67%
86.84%
2.78%
54.55%
100.00%

100.00%

Bounce
Rate

67.42%

68.22%

71.70%

56.25%

71.05%

91.67%

45.45%

61.90%

73.33%



Search Engines Oct 1, 2009 - Dec 31, 2009

~ Visits E = | E
30

30

15 15

[Oct 5 [Dct 13 [oct 21 [Oct 29 [Mov B [ Mov 14 [Mow 22 [Mowv 30 | Dec B [ Dec 18 [Dec 24

Search sent 1,178 total visits via 8 sources
Show: total | paid | non-paid

Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate
1,178 1.51 00:00:51 81.41% 83.79%
% of Site Total: Site Avg: 2.04 Site Avg: 00:01:16 Site Avg: 78.58% Site Avg: 66.66%
37.55% (-25.90%) (-32.51%) (3.60%) (25.70%)

Source 2 None 2 Visits +J Pages/Visit Av%nTg?t: % New Visits Bounce Rate
1. google 1,069 1.53 00:00:54 80.54% 83.72%
2. vyahoo 69 1.45 00:00:33 88.41% 84.06%
3. bing 24 1.29 00:00:07 87.50% 87.50%
4. Iimages.google 4 1.00 00:00:00 100.00% 100.00%

5. search 4 1.25 00:00:11 100.00% 75.00%



Keywords Jan 1, 2009 - Mar 31, 2009

~ Visits E = | E
300

300

[Jan 5 [Jan 13 [Jan 21 [ Jan 23 [Feb & [Feb 14 [ Feb 22 [ Mar 2 [ Mar 10 [ Mar 18 [ Mar 26

Search sent 11,257 total visits via 5,398 keywords

Show: total | paid | non-paid

Flei= 2~

Visits Pages/\Visit Avg. Time on Site % New Visits Bounce Rate
11,257 1.77 00:01:10 76.17% 77.82%
% of Site Total: Site Avg: 2.10 Site Avg: 00:01:38 Site Avg: 62.92% Site Avg: T2.22%
52.49% (-15.37%) (-27.99%) (21.05%) (7.74%)
- - _ Avg. Time %o Mew Bounce
Keyword = None Visits J- Pages/\Visit on Site Visits Rate
1. sb 375 1,285 2.00 00:01:53 65.91% 74.47%
2. best cities in california 404 1.10 00:00:18 96.53% 93.07%
3. sb 375 california 305 1.38 00:01:09 73.11% 84 26%
4. california sb 375 238 1.63 00:01:38 74.79% 79.83%
5. california planning and development report 189 3.93 00:03:04 33.33% 32.28%

6. sb3a7s 136 1.49 00:01:21 T7.21% 81.62%



Top Landing Pages Jul 1, 2009 - Sep 30, 2009

~/* Entrances g =l | =

200 200
100 100
Maonday, July 20, 2009
Entrances 49 |
7
[ Jul 8 [ Jul 14 [ Jul 22 [ Jul 30 | Aug 7 | Aug 15 | Aug 23 | Aug 31 |Sep 8 | Sep 18 | Sep 24

4,029 visits entered the site through 102 pages

Hloz= /s

Entrances Bounces Bounce Rate

4,029 2,801 69.52%
’ ’ . o

% of Site Total: 100.00% % of Site Total: 100.00% Site Avg: 69.52% (0.00%)

Page None Entrances -|- Bounces Bounce Rate

1. (@ /servprod/drupaltraining.htmi 765 981 T7.25%
2. (& /articles/drupal-themes/index.html 345 312 90.43%
3. [ /contact.php 304 175 57.57%
4. 7 fabout/index.himl 291 143 49.14%

5. [ farticles/ncO709.html 290 246 84.83%



Content by Title Jul 1, 2009 - Sep 30, 2009

~ Pageviews ﬂ ==

[Jul B [ Jul 14 | Jul 22 | Jul 30 |Aug 7 | Aug 15 | Aug 23 | Aug 31 |Sep s | Sep 18 | Sep 24

52 page titles were viewed a total of 7,912 times

Pageviews Unigue Pageviews Avg. Time on Page Bounce Rate % Exit % Index
7,912 6,444 00:01:23 69.52% 50.92% $0.00
% of Site Total: % of Site Total: Site Avg: Site Avg: Site Avg: Site Avg:
100.00% 100.00% 00:01:23 (0.00%) 69.52% (0.00%) 50.92% (0.00%) $0.00 (0.00%)
Page Title None Pageviews | Paggv“g:: Avg. T‘";?ﬂ;g Bounce Rate % Exit S Index
1. Introduction to Drupal Training, Los Angeles, CA 1,021 B36 00:02:30 T7.25% 5B8.95% S0.00
2. About Urban Insight 898 654 00:01:13 52.45% 35.52% 20.00
3. | Urban Insight: Products and Services 614 480 00:00:25 22.48% 20.36% 20.00
4. Caontact &08 513 00:01:10 57.57% 47.20% 50.00
5. Portfolio 572 461 000117 58.74% 45.63% 50.00
6. Top 25 Drupal Themes 455 388 00:03:15 B9.56% B80.88% 30.00
7. | Missing Page! 393 342 00:00:52 B8.77% 67.43% £0.00
B. | The State of Neighborhood Council Websites in Los... 390 324 00030 B84.54% T7.95% 50.00
8.  Articles 324 248 00:00:46 22.08% 16.88% &0.00
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|0%
of design project budget
on improving usability

Double
design quality metrics

Source: Usability 101 by Jakob Nielson
http://www.useit.com/alertbox/20030825.html



User Testing



User Testing

Representative users
Representative tasks
Observe

Source: Usability 101 by Jakob Nielson
http://www.useit.com/alertbox/20030825.html



How many testers!?






Paper Prototypes

Paper Prototypes Work as Well as Software Prototypes
http://www.usability.gov/pubs/062005news.html



Testing Lab



userfly '

Usability testing has
never been this easy.
+ Watch videos of your real users.

+ See every mouse movement and click.

+ Install in seconds with one line of code.
+ Increase conversions on landing pages.

—
@
i e
Sign up for free E
Takes less than 30 seconds. QD
Try the demo.
What they're saying:
. Now there’s a cost-effective means of seeing how usable your pages are:
O Rea wrltewe Userfly, a simple way to test your site's usability for free — with one line of
code.

| think Userfly is a service that cannot be ignored. It's a new way of getting

L Y
usa bl I Ity pOSt data on your visitors’ browsing patterns — data that isn't biased or subjective;

data which shows the real thing — the real actions of your users.

F 4 . . .®
A § Y SltepOII"It Userfly could certainly evolve into a must-use service for web developers.
»y



Login

ad UserTesting.con

Low Cost Usability Testing

The fastest way to watch and hear real people using your website

For $29 you get: ¢ : :
: : yous " ¢4 UserTesting.com makes it so darn
Avideo of a user speaking their A written summary describing

thoughts as they browse your website the problems they found. easy, fﬂSt, and Gheap to gEt
. : end-user feedback on your site,
Written Summary

| - you no longer have an excuse not to.
www.tripyf Use it and your site will get better. 7’

LERaT bisRlia W'

Diastec March 2. 200 Evan Williams More >>
Twitter Co-founder

How It Works
1. You sign up for usability testing, specifying: 3 nenn
« The demographic profile of your target audience I.ISE IYDI.II: WEbEté" :

e How many users you want
» What tasks you want them to perform on your site

2. We notify users. Within seconds, representative users One Year Money-Back Guarantee. If you're not
start recording their screen and voice as they use your 100% satisfied, it's free. Just click here for a full
website, speaking their thoughts as they browse. Who are refund.
the users?

3. You watch and listen to them use your site. Each user's
sassion - mouse movements. clicke kevstrokes and
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